


Returns and RMA Processing     
Items may be returned with or without a formal RMA depending on 
setup options.

An RMA document can be created to define items and quantities •	
that are approved for returns to a company warehouse.

RMAs may include lines for items originally shipped from more than •	
one warehouse.

You can create RMAs or RMA lines that are not linked to a sales •	
order shipment.

If the first line added to an RMA is linked to a sales order shipment •	
having other than home currency, the currency and rate are taken 
from this sales order shipment and applied to the RMA.

When return items are received, they can either be manually  •	
entered or defaulted from an RMA.

Determine if returns require an originating order.•	

When an RMA line is linked to a sales order shipment line,  •	
information from the sales order shipment line is carried over to the 
RMA line, including the invoiced price.

Automatically calculate freight, discounts, taxes, and commissions.•	

Item and Inventory Impact
RMAs do not affect inventory until material is received, and neither 
available quantity nor replenishment position are affected by open 
RMAs. However, several items settings determine how RMAs are 
handled, and inventory is impacted when returned materials are 
received. 

All items can also be returned to one bin at the header level if, •	
for example, company policy dictates that all items be  
inspected after receipt.

Returns can be restricted to valid lot and serial numbers.•	

Enable the partial return of kit components.•	

You can determine if drop-shipped, expired, or discontinued •	
items are allowed to be returned.

Returns for non-Inventory items are supported.•	

Customer Actions     
Customers return products for various reasons and will require different 
actions to be taken to process their returns.

Process and track shipments of replacement items sent to •	
customers for returns.

Optionally issue credit memos for returned items.•	

Returned items can be received into inventory, repaired (using •	
the Sage MAS 500 manufacturing modules), and returned to the 
customer.

 

 

Return to Vendor
Returned items are processed through the Sage MAS 500 Purchase 
Order module, providing an integrated system for tracking returns to 
vendors.

Returns to vendors are tracked and can be tied to the original •	
purchase order and receiver.

RMA numbers provided by the vendor can be tracked as part •	
of the returns process.

Reason codes and data collected during the receiving process •	
can be used to analyze vendor performance.

Returned items can be exchanged for either replacement items •	
or credit.

Financial Impact
Companies can define how they want to track costs and charges 
related to customer returns.

Returns can be tracked to specific general ledger accounts for •	
analysis and financial reporting.

Restocking fees and penalties can be charged for certain types of •	
customer returns.

Business Insights
Analyze and monitor returns and RMA data for greater insights into 
customer service levels.

Organize, analyze, and graph returns data.•	

Built-in intelligence reports provide insight into returns, including •	
reasons for returns and RMA status and details.
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“We can process returns much more  

easily, and reconcile activity down to the  

specific order level . . . This speeds up our  

customer service, and improves our ability 

to handle queries and make adjustments to 

orders.”	         				                                                                                            	
Jim Brown 
CFO and Executive Vice President  
of Administration 
NutriSystem, Inc.


