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Features
Seamless Integration 

Automated Workflow 

Training and Coaching 
 

Sales Force Automation 
 

Marketing Automation 
 

Customer Care Automation 
 
 

Web Self Service 
 

Web Services 
 

Microsoft Outlook Integration 

Computer Telephony  
Integration (CTI)

Use the power of Sage MAS 90 and 200 with SageCRM for a complete view of your customer interactions, 
orders, payments, communications, marketing campaigns, customer care, sales results, and forecasts.

Integrating business processes and rules across all channels, departments, and employees is easy with 
automated and customizable workflows throughout SageCRM and Sage MAS 90 or 200.

Providing step-by-step instructions, the innovative Training and Coaching tool assists users in getting  
started with SageCRM very quickly. User friendly and intuitive, Training and Coaching includes quick tips,  
videos, and wizards.

Gain easy access and manage all of your current and historical account details, activities, and opportunities and 
automatically distributes leads to sales professionals around the world. Point-and-click reporting and graphs 
offer sales teams access to real-time data for on-the-spot analysis and evaluation.

SageCRM Marketing Automation enables you to schedule and track marketing activities within a campaign. 
Make every detail of each campaign visible, providing a single source of customer information that eliminates 
guesswork and ensures the best use of your marketing resources.

SageCRM Customer Care Automation makes it easier for you and your staff to effectively build and manage 
lasting customer relationships. You gain real-time access to relevant customer data, including purchase, call, 
and escalation history, interactions, multiple contacts, support cases, e-mail and documents sent and received, 
sales opportunities, and the ability to automate your escalation processes using SageCRM workflows.

Web Self Service allows your customers and partners to access information, log cases, and request services 
and support over the Web at any time. Your customers receive information based on their preferences, 
requests, and history through customized customer and partner portals.

Create applications that securely access data in your SageCRM system with the SageCRM Web Services 
interface. The interface allows you to exchange information between your SageCRM system and other 
corporate applications.

SageCRM offers instant integration with the most popular e-mail and calendar management system,  
Microsoft Outlook.

CTI links your SageCRM system to phone switches, enables click-to-dial functionality, and offers  
inbound caller recognition.

Use Business Insights Explorer, directly from
SageCRM, to access Sage MAS 90 and 200 
information, answer those what-if questions, and 
track down any entry in your customer transactions 
throughout the system. 
	


